


Registration and refreshments

Keynote Address: Building a global technology business
Steve Barber, Chief Executive Officer, Xyratex

Value of market perspectives in targeting research
programmes

Bill Stringer, Director, Chemicals Materials & Food Practice,
Frost & Sullivan

Refreshments

Infrastructure to facilitate innovation

Liz Towns-Andrews, Director of Research & Enterprise,
Huddersfield University

Sustainable design - solving other people’s problems
Mike Pitts, Priorities Manager, Chemistry Innovation

Discussion Panel

Lunch

Using operational insight to develop new concepts
Stephen Todd, Sector Consultant and Associate Fellow,

Said Business School, Oxford

Mind reading the market to come up with the next big
thing - followed by a demonstration of robots

Raglan Tribe, Managing Director, Mindsheet Ltd
Refreshments

Launching your innovation: how to figure out what
it's worth

Chris Chadwick, Managing Director, Innovationlaunch

How to exploit legislation for innovation: the big
diesel clean-up

Andrew Ives, Past President of IMechE & former Engineering
Director of Lucas Automotive

Discussion Panel

Networking and refreshments

Close



This conferenceis ~ Market Inspired Innovation is a structured approach for
aimed at business  creating new products and services by putting customer

people looking insight into the earliest stages of the innovation process,
to exploit the transforming a hit and miss craft into a systematic process
next cycle of that generates new value.

growth through

Two years after the recession began, it's time to move on.
Customers have been spoilt for choice as suppliers desperate
for survival offered rock bottom prices, which throttled
margins. In this environment how do we find time to plan for
the future, and find investment for growth and innovation?

innovation.

It's time to go back to the customer and tap into new sources of value, mining markets
to dig out unsolved problems which lead to opportunities to create new points of
difference. It's the savvy way for innovators who don’t want to slug it out on price.

This event will share a rich seam of experience from innovation practitioners from
varied backgrounds. You should come away with a clear view as to how your business
can combine market insight with sound innovation to create tomorrow’s growth.

The conference is for business executives, marketers, R&D managers and
entrepreneurs, and all those responsible for creating value for customers from
technology, manufacturing and services.
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Management & Technology Services

SClisan SCl is the publisher of many well respected journals and
international, industry leader Chemistry & Industry magazine (C&l). SCI
independent can offer a network of contacts spanning education,
charity whose science and business, an in-depth knowledge of chemical
remit is to promote related industries together with a rolling programme of
the application conferences, awards and scholarships to help further
of science for the knowledge and support those involved in the sector no
benefit of society. matter what stage of their careers.

For more information on the benefits of joining SCI

SCl please go to www.soci.org/membership where science meets business



Registration Form

Payment Details

Market Inspired Innovation: Using Customer Insight to Drive
Tomorrow’s Growth
20 May 2010 @ Langstone Technology Park, Havant, Hampshire, UK

If you would like to become a member of SCI today, please tick the box below and
you can benefit from the SCI discounted member rate on booking this conference

I would like to become a member of SCI.................. Member £75 Student £15[]
Please tick appropriate box below

Delegate fee before 19 Apr 2010 Delegate fee after 19 Apr 2010

SCl MeMDET ... £65 [ SCIMember ........cccccvveveereeren.. £80 [
Non-Member...............ccceevea... £80 [ Non-Member..........ccccocoue.... f£100 O

Online bookings at www.soci.org get a 5% discount on the above prices

MeMDBErship NUMDET: ... e
SUMAME .. First Name......ccoooveeeieiiiiii
Title Mr/Mrs/Dr/Prof/Other........cceeeeveeeeeene. o] 1110 o
OrgaNISATION .......uiiiii ittt
AATESS ettt ettt ettt e e et e e et e e ee e e

Special requirements: (dietary/access/other) ...........cccciiiiiiiiiiiiiii
SIGNATUNE . Date ....ooeviiiiii

There are 3 ways to pay:

1.0nline and receive a 5% discount at www.soci.org

2. Cheques made payable to ‘SCI" should be drawn in GB£ and enclosed with form
3. Credit Card. Please debit f.............. from my Mastercard/ Visa/ Amex (please circle)

ool bl bbb by

Please return completed forms to:
SCI Conference Dept, 14/15 Belgrave Square, London, SW1X 8PS
T: +44 (0) 20 7598 1561; F: +44 (0) 20 7235 7743; E: conferences@soci.org

Cancellations: Received in writing 1 to 3 weeks prior to the meeting will be subject to a 20% administration charge.
Refunds cannot be made for cancellations received after this period although substitutions may be made. Should
unforeseen circumstances occur, SCl reserves the right to alter the content of the programme and cancel or postpone
any of its meetings without notice or, in the case of complete cancellation, liability to enrolled delegates other than
return of fees.

Data Protection: The personal information included on this form will be used by SCI only and will not be disclosed to
third parties. Please tick if you do not wish to be sent details of any future similar meetings or other SCl services.

Register online at: www.soci.org



