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Pricing policy update
Hear from and meet nine leading international agencies and payers including, NICE, 
HAS, GBA, AHRQ, IQWiG, CVZ, PMPRB, NECA, CDE

Comprehensive content
25 sessions in the main conference covering market access in a global market

Industry input
Meet the international industry experts who are working with payers, including GSK, 
Bristol-Myers Squibb, EFPIA, Novartis, Johnson & Johnson, Abbott and Roche

6th successful year

20 – 23 March, 2012, London, UK
Conference: Jumeirah Carlton Tower
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Network at the world’s largest 
pharmaceutical market access event 
The 6th annual Pharma Pricing & Market Access 
Outlook conference, addresses the critical policy 
issues in developing the optimum pricing strategy for 
pharmaceutical products.

The event is firmly established as the largest 
international pharmaceutical market access event.  

Market access – it’s the bottom line

Healthcare reform is a fact.

Cuts to the drugs bill is now the status quo in every 
major pharmaceutical region across the globe.

The implications that this is having on market access is 
profound and long lasting.

Do you fully understand the challenges in 
your market?

Attend the world’s most prestigious market access 
event and hear directly from the payers and shape 
your pricing and reimbursement strategy market access 
strategy.

Led by recessionary pressures and the need to 
widen patient access, government and payers have 
implemented health policy reform that is turning 
market access systems of yesterday upside down. 
New models have emerged that are leading to a more 
evidence-based approach to pharmaceutical pricing and 
reimbursement and the growing role of HTA bodies in 
the decision making process.  

Keeping abreast of these changes and developing 
a strategy that meets the new challenges will be of 
paramount importance for manufacturer’s world wide.
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Save £570 
before 

January 8

See page 8 for 
details

Excellent 

Market Access 
Director, PMPRB, 

Canada

Conference 
is remarkably 

well 
received! 

Research Manager, 
GFK Healthcare  

Excellent 
speakers, 
insightful 

and thought 
provoking 
content 

Director Global 
Market Access, 
Bristol-Myers 

Squibb

This is a unique opportunity to hear from an 
unprecedented speaker panel containing  twelve agency 
speakers including: HAS, IQWiG, NICE, G-BA, 
CVZ, AHRQ plus industry representatives from GSK, 
Bristol-Myers Squibb, EFPIA, Novartis, Johnson & 
Johnson, Abbott, Roche.

These top-industry players – including payers from Asia 
– provide a much needed international review of pricing 
& reimbursement strategy as well as a global perspective 
for learning, debate and networking. 

This congress will provide a forum for discussion where 
top pharmaceutical and biotech companies can 
address the key challenges faced by industry. As with 
all Health Network events, extensive in depth research 
has been carried out to shape the programme for this 
event and we have spent many months working with 
senior representatives within the pharmaceutical pricing 
and market access  community to ensure that the 
programme content is timely, practical and relevant.
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Industry sectors: pharmaceutical, biotech and health agencies

Key issues to be addressed at the 2012 
summit include:

• 	 International policy challenges in market access – 	
	 is there a way? 

• 	 Valuing new medicines and the future of value 		
	 based pricing 

• 	 AMNOG and price negotiation – where is this 		
	 leading to? 

• 	 Market Access in Asia – payers perspectives

• 	 Market Access for rare diseases
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...not to miss the meeting 
that your peers will be 

attending

1. The world’s largest pricing, 
reimbursement and market access 
event – the only P&R event to attend 
in Europe

2. No other independent strategy 
conference attracts such a high 
proportion of industry (pharma and 
biotech) participants 

3. Hear from the best international 
speakers including; GSK, Bristol-
Myers Squibb, EFPIA, Novartis, 
Johnson & Johnson, Abbott and Roche

4. Benefit from over 10 hours of 
additional networking time 

5. Meet and hear from the leading 
pricing & reimbursement, market 
access and health policy professionals 

6. Learn the latest issues shaping 
international pricing policy from 10 
leading health agencies

7. Join our master classes, breakfast 
briefings and workshops and take 
part in 4 days of high-level strategic 
content 

8. Maximise your time, this is the 
premier event for networking
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Richard Bergström, Director General, 
EFPIA

Andrea Rappagliosi, Vice President, 
European Government Affairs, 
GlaxoSmithKline, Belgium

Martin van der Graaff, Secretary of 
the Medicinal Products Reimbursement 
Committee (CFH), Dutch Healthcare 
Insurance Board

Anne Lee, Chief Pharmaceutical 
Adviser, Scottish Medicines 
Consortium

Jean R. Slutsky, Director, Center for 
Outcomes and Evidence, AHRQ

Steve Phillips, Director, Health 
Policy & Reimbursement, Johnson & 
Johnson

Michelle Boudreau, Executive 
Director, PMPRB

The 6th annual Pharma Pricing & Market Access 
Outlook conference brings together a record 
number of industry and health agency experts: 

Your event contact is 

 Karen Williams 

+44 (0) 207 608 7056
kwilliams@healthnetworkcommunications.com 

Meet the industry experts

Good 
overview of 
key issues 

affecting drug 
companies, 
regulatory 
bodies and 

payers. Very 
interactive

Business Analyst, 
Debiopharm

Great 
content 

with good 
organisation 
GGA Manager, 
AstraZeneca

Very 
knowledgeable 

speakers 

Associate Director, 
Teva 

Pharmaceuticals 

use your brain

The Health Network difference

Health Network events create exciting places to...

•	 interact and grow knowledge
•	 meet and make contacts
•	 become inspired and reenergised

10 agency 
speakers 
under 1 
roof and 

counting…
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Venue: Jumeirah Carlton Tower, London

08:00	 Registration and coffee

08:45 	 Opening remarks from the chair
		  Ed Schoonveld, Principal, Market Access & Pricing Practice Lead 	
		  Author of “The Price of Global Health”, ZS Associates

09:00 	 Overview of current issues and trends in global market 		
		  access and pricing
	 	 •	 Price controls: is the cure worse than the condition?
	 	 •	 Overview of current developments in MA&P
	 	 •	 Where are UK and Germany heading?
	 	 •	 Impact on drug company strategies
		  Ed Schoonveld, Principal, Market Access & Pricing Practice Lead
		  Author of “The Price of Global Health”, ZS Associates

09:25 	 Modernising healthcare: The path ahead
	 	 •	 How can industry contribute to provide evidence that 		
			   decision-makers require - throughout the life-cycle?
	 	 •	 How can payers and HTA bodies stimulate the development 	
			   of new medicines that are needed to meet public health goals?
	 	 •	 How do we align expectations and requirements from 		
			   regulators and payers with those of physicians and patients?
		  Richard Bergström, Director General, EFPIA

09:55 	 European policy challenges for market access: a way forward?
	 	 •	 How can we move towards a more collaborative approach 		
			   between government, payers and industry to prove value? 
	 	 •	 How can the new environment ensure that valuable new 		
			   treatments get to patients?
		  Andrea Rappagliosi, Vice President European Government 		
		  Affairs & Head of Brussels Office, GlaxoSmithKline

10:20 	 Fun high speed networking for making new 
contacts

Policy and Payer Updates

11:10	 Health technology assessment in England and Wales 
	 	 •	 Overview of the major policy developments that impact 		
			   technology appraisals
	 	 •	 What is the NICE role in the proposed changes to the drugs 	
			   approval process
	 	 •	 How is Nice adapting to the new priorities in both industry 		
			   and in public health?
		  Meindert Boysen, Programme Director, Technology Appraisals, 	
		  NICE UK

11:30	 Assessing the value of new medicines in Scotland 
	 	 •	 SMC methodology and experience in the first 10 years
	 	 •	 Current and future challenges
		  Anne Lee, Chief Pharmaceutical Adviser, Scottish Medicines 		
		  Consortium

11:50 	 Pharmaceutical uptake and access in the context of UK NHS 	
		  Reforms
	 	 •	 Preparing to meet the impact of the new system on the way 	
			   UK pharma companies access and sell in the UK market
	 	 •	 Strategies for communicating to the new payers after 		
			   healthcare reform
			   Patrick Hopkinson, Director Market Access & External 		
			   Affairs, Bristol-Myers Squibb

12:10	 The search for value in pharmaceutical pricing
	 	 •	 Why can’t we leave it to the market?
	 	 •	 What should a pricing scheme deliver?
	 	 •	 How can we assess value?
			   -	 Innovation
			   -	 Therapeutic benefit
	 	 •	 Is value based pricing possible in practice?
	 	 •	 Value in different indications

	 	 •	 Population based assessment vs. individual patients
		  Jim Furniss, Director of Global Market Access Strategies, 		
		  Bridgehead International 

12:40	 Lunch  

13:40 	 France: Latest developments in pricing and reimbursement 	
		  policy 
	 	 •	 New developments that reflect the current economic 		
			   environment and HAS guidance content for a new drug
		  Professor Lise Rochaix, Member of the Board, HAS, France 
		
14:00	 Germany: Latest developments in pricing and 			 
		  reimbursement policy
	 	 •	 Short instruction: Drug regulation by the Federal Joint 		
			   Committee (GBA) in Germany
	 	 •	 First results and experiences with the early benefit 		
			   assessment of new drugs under the AMNOG-framework
	 	 •	 Latest developments in Germany
		  Thomas Mueller, Head of Pharmaceuticals Department, G-BA 		
		  Germany

14:20	 IQWiG Perspective
		  Stefanie Thomas, Drug Assessment, IQWiG, Germany

14:40 	 One year after the AMNOG reforms: industry perspective
	 	 •	 Pricing roadmap after early benefit assessment - the impact 	
			   of AMNOG on the price 
	 	 •	 Reference price or price negotiation with the national 		
			   association of SHI funds 
	 	 •	 Arbitration board and the impact of European prices 
	 	 •	 Reactions of the pharmaceutical industry and first results
		  Markus Jahn, Manager Pricing, Novartis Pharma GmbH

15:00  Afternoon tea 	

US Healthcare Reform

15:30 	 US healthcare policy reform – its impact on market access 	
		  and patient coverage
	 	 •	 What are the major changes affecting market access and 		
			   patient coverage?
	 	 •	 What impacts are expected from what’s in place and what is 	
			   in store for the future (political and policy scenarios)?		
		  Steve Phillips, Director, Health Policy & Reimbursement, 		
		  Johnson & Johnson

15:50	 CER in evidence based decision making in the US
	 	 Jean R. Slutsky, Director, Center for Outcomes and Evidence, 	
		  AHRQ

Canada Focus

16:10 	 Summary of the past year's PMPRB decisions and a look ahead
		  Michelle Boudreau, Executive Director, PMPRB

16:30 	 Canada market access overview 
	 	 •	 Overview of Canadian health care system and pharmaceutical 	
			   funding 
	 	 •	 Price regulation implementation of the new PMPRB 		
			   guidelines
	 	 •	 CADTH/CDR, pCODR, provincial reimbursement schemes & 	
			   listing (risk sharing) agreements 
	 	 •	 National implications of the Ontario 25% pricing rule for generics
	 	 •	 Implications of international pricing/reimbursement policy 		
			   reforms 
	 	 •	 Outlook for Canadian pricing & reimbursement 
		  Neil Palmer, President & Principal Consultant, PDCI Market 		
		  Access

17:00	 Panel discussion

17:30	 End of day one
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Venue:	Jumeirah Carlton Tower, London

08:00 	 Registration and coffee

08:30 	 Opening remarks from the chair

09:00 	 Get over it: embrace payer expectations by introducing them 	
		  early in product development
	 	 •	 It does not make sense to start a development program that 	
			   will not answer the current and to be expected questions 		
			   from payers
	 	 •	 Key decisions that will make or break market access for a 		
			   new product are taken very early during development
	 	 •	 Payer expectations also offer opportunities, playing into these 	
			   opportunities better than competition can make the 		
			   difference later in the market
	 	 •	 Special attention will be given to expectations regarding 		
			   biomarkers, real-world efficacy and comparative 			
			   effectiveness
		  Raf De Wilde, Associate Vice President for Global Market Access 	
		  Consulting, UBC 

09:30	 Case study: Launching and selling a pharmaceutical 		
		  compound with the payer in mind
	 	 •	 Taking the needs and requests of payers across the world 		
			   into account when developing a product 
	 	 •	 Preparing and executing a communication strategy or payers 
	 	 •	 Successfully developing a consistent payer and pricing strategy
		  Stefan Walzer, Global Payer Strategy Leader, Roche 

09:55	 Panel discussion: How can payers and industry work 		
		  together to ensure that innovative and valuable treatments 	
		  make it to the market?
	 	 •	 Where do we agree and where do we differ? 
	 	 •	 How big is the gulf and can it be closed? 
	 	 •	 Putting patients at the centre of the decision making process
		  Raf De Wilde, Associate Vice President for Global Market Access 	
		  Consulting, UBC
		  Stefan Walzer, Global Payer Strategy Leader, Roche
		  Martin van der Graaff, Secretary of the Medicinal Products 		
		  Reimbursement Committee (CFH), Dutch Healthcare Insurance 	
		  Board

10:25	 Morning coffee
 
10:55 	 Learning from best (& worst) practice: pioneering new ways 	
		  to make Market Access work for healthcare companies 
	 	 •	 The good news - what's working well
	 	 •	 The bad news - barriers, hurdles & obstacles to operational 	
			   success
	 	 •	 Pioneering new ways to make market access work across 		
			   the company from a global, region & country perspective
		  Colin Wight, Chief Executive, GalbraithWight 

11:25	 Changing beacons: Navigating the Dutch reimbursement 		
		  system after 2012 beacons
	 	 •	 Conditional reimbursement
	 	 •	 What is an add-on?
	 	 •	 What about results of outcomes research?
	 	 •	 Modernizing the reimbursement system
	 	 •	 Some cases: enthralling or appalling? 
		  Martin van der Graaff, Secretary of the Medicinal Products 		
		  Reimbursement Committee (CFH), Dutch Healthcare Insurance 	
		  Board 

11:55 	 Russia
	 	 •	 Russian health care system: key points
	 	 •	 Introduction of pricing regulation 
	 	 •	 Russian reimbursement system – what can be expected? 
		  Maria Avxentieva, Head of the Research Department, Moscow 	
		  Medical Academy

12:20	 Lunch 

13:20	 Market access for orphan drugs
	 	 •	 Current reimbursement status for orphan drugs
	 	 •	 What kind of evidence is needed to support claims? 
	 	 •	 How can access be improved for orphan treatments? 
		  Anna Bucsics, Department Head, Main Association of Austrian 	
		  Social Security Institutions

Asia Focus

13:45	 Market access in India
	 	 •	 Healthcare trends in the subcontinent
	 	 •	 Review of the purchasing environment 
	 	 •	 Impact on pharmaceutical market access
		  Rajaram Sankaran, Head – Medical Nutrition, Abbott

14:10 	 Taiwan
	 	 •	 Healthcare in Taiwan - compulsory national health insurance 	
			   and National Health Insurance (NHI)
	 	 •	 Rules of pricing and reimbursement and its relationship with 	
			   HTA assessments
	 	 •	 Future planning for second-generation NHI Act
		  Dr Chen-En Tsui, Senior Researcher, Centre for Drug 		
		  Evaluation, Taiwan

14:35 	 South Korea
	 	 •	 Overview of the programme to establish universal healthcare 	
			   insurance coverage and the impact on pharmaceutical market 	
			   access
		  •	 Dealing with uncertainty
	 	 •	 Conclusions
		  Dr Sang Moo Lee, Executive Director, NECA, South Korea

15:00	 Panel discussion: Overcoming the barriers to entry in Asia 
	 	 •	 What are the opportunities for the pharmaceutical industry? 
	 	 •	 How are we working with payers and governments? 
	 	 •	 What improvements are needed to ensure market access?
		  Rajaram Sankaran, Head – Medical Nutrition, Abbott
		  Dr Chen-En Tsui, Senior Researcher, Centre for Drug Evaluation, 	
		  Taiwan
		  Dr Sang Moo Lee, Executive Director, NECA, South Korea

15:30	 Afternoon tea and end of conference

Hear from and meet your industry peers

Save up to £570 before 
17 Decemtber 2011

See page 8
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Tuesday 20 March 2012 Friday 23 March 2011

Understanding payers and their 
recent actions

Market access for new oncology 
products in Europe and the US

Conference workshops

Arrange meetings 
online before you 

arrive. Access 
event resources, 

such as papers and 
presentations, after 

you’ve left. 

Meet and talk about 
the business issues 

on your brain. 

Get the 
most 

from your 
conference

An opportunity to 
relax and network 
over a few drinks 
with your fellow 

attendees.

The workshop will provide an overview of global 
pricing, market access systems and cost management 
techniques, as well as in-depth discussion of some of 
the most current trends and changes. 

Key topics will be modified on the basis of current 
developments, but is likely to include Role of Health 
Technology Assessments, Relative/Comparative 
Effectiveness Research, Evolving Experience with 
AMNOG, Value Based Pricing and Risk Sharing.

The workshop will include presentations, group 
discussions and case studies.

08:30 	 Registration and coffee

09:00	 Welcome and introduction

09:10	 Global Market Access and Pricing (MA&P) 	
		  overview

09:40	 Global payer segments and country systems

10:30	 Morning coffee

10:45	 Global payer segments and country systems 	
		  (cont”d)

11:30	 Evolving experience with AMNOG

12:30	 Lunch

13:30	 Value based pricing

14:30	 Role of HTA and comparative effectiveness 	
		  research

15:30	 Afternoon tea

16:00	 Risk sharing

17:00	 End of workshop

Oncology has been the most fertile therapeutic area 
for new medicines in recent years, and the pipeline 
remains strong. The pricing and market access 
environment for oncology products has remained 
positive, but new therapeutic developments and high 
prices raise a number of challenges.
 
Key issues to be addressed include:
•	 Budget pressures and cost containment
•	 Can preferential treatment for oncology continue? 
•	 What evidence are payers looking for?
•	 Health technology assessment
•	 Risk sharing and patient access schemes
•	 Targeting patients and personalised medicine.

The workshop will include presentations, group 
discussions and case studies.
 
08:30 	 Registration and coffee

09:15	 Welcome and introduction  
 
09:30	 Spending on oncology drugs – trends and 	
		  implications  
 
10.00 	 Cost containment approaches – an overview   
 
10:30 	 Morning coffee  
 
11:00 	 Evidence requirements of payers  
 
11:45 	 Health technology assessment – cost 		
		  effectiveness and cost utility  
 
12:15	 NICE and cost effectiveness – cost per QALY 	
		  thresholds and “end of life” adjustment  
 
12:45	 Lunch  
 
13:45	 Patient co-payments and co-insurance – US 	
		  experience  
 
14.30	 Risk sharing and patient access schemes  
 
15:15	 Afternoon tea  
 
15:45	 Targeted therapies and personalised 		
		  medicine: A potential new paradigm?  
 
16:30 	 Summary: the outlook for oncology  
 
16:45	 End of workshop Your workshop leaders:

Your workshop leader:

Ed Schoonveld  
Principal and Leader of the Market 
Access & Pricing Practice
Author of “The Price of Global Health” 
ZS Associates, New York

Daniel Robson
Manager
ZS Associates, London

Jim Furniss, Director of Global 
Market Access Strategies for 
Bridgehead International Ltd (plus 
senior collegues). 
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Becoming a sponsor or exhibitor

Pharma Pricing & Market Access Outlook is the largest 
and most established global event addressing pricing, 
reimbursement and market access strategy. This 
conference is the must-attend annual event for industry 
leaders working within pricing, reimbursement, market 
access, outcomes research and health economics and 
gives suppliers the ideal platform on which to promote 
their services to global PRMA professionals.

By sponsoring or exhibiting at this event you will have 
the opportunity to network with the leading health 
agencies and pharmaceutical & biotech companies 

working specifically within PRMA globally. In addition 
to the numerous networking opportunities at the event, 
sponsors and exhibitors will be able to take advantage of 
the promotional activities we offer including direct and 
email marketing, press relations, telemarketing, print 
and web advertising, amongst other activities.

If you are a supplier and want to increase brand 
awareness and market share, then Pharma Pricing & 
Market Access Outlook is an opportunity you cannot 
afford to miss!

BOOK NOW! online www.healthnetworkcommunications.com/pharmapricing  |  email kwilliams@healthnetworkcommunications.com  |  phone +44 (0) 207 608 7055  |  fax +44 (0) 207 608 7050

Meet and do business with industry decision makers.

To talk to us about sponsor, speaker and exhibition opportunities 
contact Alex Moisleyon +44 (0)20 7608 7053 or email 

amoisley@healthnetworkcommunications.com

(www.pdci.ca) is a 
leading Canadian 
based P&R 

consultancy with engagements covering Canada as 
well as Europe, the US and beyond.  PDCI features 
a senior team of market access professionals with 
experience covering all major therapeutic areas and 
a successful track record assisting clients achieve 
optimal pricing and market access.

ZS Associates is a global 
management consulting 
firm specializing in sales 
and marketing consulting, 
capability building, and 

outsourcing, with 25+ years experience in the 
pharmaceutical industry. ZS consultants combine 
deep expertise in sales and marketing with 
rigorous, fact-based analysis to help business 
leaders develop and implement effective sales and 
marketing strategies. 

About our sponsors

Media partners

Very topical 
& thorough 
meeting. 

Exceptional 
faculty/

Chairman

CEO, Adelphi

Great mix of 
attendees and 

impressive panel 
members

Managing Director, 
Mapi Values



Use our online calculator at www.healthnetworkcommunications.com/pharmapricing
You can use our online calculator to tailor your ticket and buy multiple tickets. 

The calculator automatically selects the most favourable discount for you. 
If you book and pay online you also save a further £100.

Enter

20 – 23 March, 2012, London, UK

Total

Credit / Debit card £ 0

Cheque / Bank transfer £ 100

How do you want to pay?

l
l

www.healthnetworkcommunications.com/2011/pharmapricing 
You can use our online calculator to tailor your ticket 
and buy multiple tickets. The calculator automatically 
selects the most favourable discount for you. If you 
book and pay online you also save a further £100.

You can use our online calculator to tailor your ticket 
and then print a pdf of your order and fax to +44 (0) 
207 608 7050 or complete this form and fax to +44 
(0) 207 608 7050 or call +44 (0) 207 608 7055 and 
we’ll take your booking over the phone.

Why not send your team and save more.
Send 3 delegates and save 15%
Send 4 delegates and save 25%
Call +44(0)20 7608 7055 or go online and register 
www.healthnetworkcommunications.com/2011/pharmapricing 

Payment is due in 14 days. By signing and returning this form you are accepting our terms and conditions. If you reserve your ticket but pay by bank 
transfer or cheque payment must be received in 14 days

l Bank transfer           l Cheque          l Visa          l Mastercard          l Amex

Card holder's name......................................................................... Card holder's signature .................................................................................................

Card number l l l l  -l l l l  -l l l l  -l l l l   Expiry date: ____/____/______

Delegate name.......................................................................................................................................................................................................................... 	

Job title............................................................................................................Organisation.....................................................................................................

Address.....................................................................................................................................................................................................................................

Post code..........................................................................................................Country.............................................................................................................

Tel.....................................................................................................................Fax....................................................................................................................

Email.........................................................................................................................................................................................................................................

Authorising manager.......................................................................................Authorising manager signature.......................................................................

Your details

Payment details

Bank Transfers: Account name: Health Network Communications, Sort code: 20-21-80, Bank Account Number: 10668907, Bank Name & Address: 
Barclays Bank, Clapham High Street, London SW4 4UF, Swift Address: BARCGB22, IBANGB68 BARC 2021 8010 6689 07.  Reference: please quote 
100059 and the delegate’s name

1. Should you be unable to attend, a substitute 
delegate is welcome at no extra charge 
2. Health Network Communications does not 
provide refunds for cancellations. Invoiced sums are 
payable in full within 14 days of the invoice date. 
Notwithstanding this, payment must be received prior 
to the course taking place 
3. Health Network Communications will make 
available course documentation to a delegate who is 
unable to attend and who has paid 
4. Health Network Communications reserves the right 
to alter the programme without notice including the 
substitution, alteration or cancellation of speakers and / 
or topics and / or the alteration of the dates of the event 
5. Health Network Communications is not responsible 
for any loss or damage as a result of a substitution, 
alternation, postponement or cancellation of an event

Health Network Communications (or its agents) 
may contact you by mail, phone or email about 
products and services offered by Health Network 
Communications and its group companies, which 
Health Network Communications believes may be 
of interest to you, or about relevant products and 
services offered by reputable third parties.  Health 
Network Communications may also disclose your 
contact details to such third parties to enable them to 
contact you directly. Certain entities to which Health 
Network Communications discloses your contact 
details are located in territories overseas which 
have fewer legal safeguards to protect personal 
data. By returning this form to us, you agree to our 
processing of your personal information in this way. 
Please tick the appropriate box if you do not wish to 
receive such information from: l Health Network 
Communications; l or reputable third parties.

(you’ll need to quote this for telephone and online bookings)

All tickets include refreshments, lunch and full conference documentation. The fee does not include hotel accommodation.

Your voucher code
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How to book your ticket

Privacy policy

Cancellation policy

If you reserve your ticket but pay by 
invoice or bank transfer payment must 
be received in 14 days

Offline

Group bookings 

Online

Register now
Package	 Before 31 Dec 2011	 Before 11 Feb 2012	 Before 3 Mar 2012	 After 3 Mar 2012	 How many	 Calculate your ticket

Gold pass – all 4 days
20 – 23 March

2 main days plus pre 
conference workshop
20 – 22 March

2 main days plus post 
conference workshop
21 – 23 March

2 day conference
21 – 22 March

£2565 + £513 VAT 
= £3078

£1935 + £387 VAT 
= £2322

£1935 + £387 VAT 
= £2322

£1305 + £261 
VAT = £1566

£2850 + £570 
VAT = £3420

£2150 + £430 
VAT = £2580

£2150 + £430 
VAT = £2580

£1450 + £305 
VAT = £1830

£2995 + £599 
VAT = £3594

£2260 + £452 
VAT = £2712

£2260 + £452 
VAT = £2712

£1525 + £305 
VAT = £1830

£3135 + £627 
VAT = £3762

£2365 + £473 
VAT = £2838

£2365 + £473 
VAT = £2838

£1595 + £319 
VAT = £1914

l

l

l

l
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